
How Publishers Can Profit From Contextual Advertising Models 

7 November 2003 SCI200303 - VERSION 1.0 Page i 
 2000-2003 Shore Communications Inc.  - All Rights Reserved 

TABLE OF CONTENTS 
 

1. Report Profile .......................................................................................... 1 

2. Executive Summary ................................................................................ 1 

3. Advertising and Content: An Evolution ................................................ 2 
3.1 Online Advertising: Unfulfilled Promise Begins to Unfold ..........................................2 
3.2 Early Online Content Marketing: Banners to Affiliates to Syndication ......................2 
3.3 Today and Tomorrow: Using Ads to Promote Content in Context .............................3 
3.4 Search Engine Marketing: An Online Advertising Success Story ..............................4 
3.5 Advertising as Meaningful Content; Meaningful Content as Advertising ..................5 

4. Beyond Ads: Contextual Content Placement ....................................... 5 
4.1 Using Ad Placement Techniques for Contextual Content Placement ........................5 
4.2 Business Models for Leveraging Contextual High-Value Content..............................6 

5. Optimizing Content Monetization Models............................................. 8 
5.1 The Road to Profitability:  The Freeway or the Toll-Road?..........................................8 
5.2 Creating Context: What ingredients for a blue-ribbon recipe? ...................................9 

6. Conclusions and Recommendations .................................................. 11 
6.1 Recommendations for Publishers ................................................................................11 
6.2 Recommendations for Web Technology Firms and Ad-Serving Networks..............12 
6.3 Conclusions ....................................................................................................................13 

7. About the Author................................................................................... 14 

8. About Shore .......................................................................................... 15 

9. Report Upgrade Options ...................................................................... 16 

10. References............................................................................................. 17 
 

 


